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The New Way to Reach Customers 

Source: HubSpot.com/inbound-marketing 

http://www.hubspot.com/inbound-marketing
http://www.hubspot.com/inbound-marketing
http://www.hubspot.com/inbound-marketing


All About the Content 

4 basic steps to social media content development 

Mission Message Visuals Workflow 



Content Creation 

Sample business: 
 
Only the Best Builder, LLC 
Medford, NJ 

Source: Allison Eckel via Instagram 



Content: Mission 

Why are you 
in the 

business you 
are in? 

Company 
mission 

statement 

How you 
interact with 

customers 
online & off 



Content: Mission 

Why this business: He wants 
to deliver the best quality for 
all home remodeling. 
 
Mission: To be the best 
builder for his customers. 
 



Content: Message 
Call to 
Action 

Business 
Update 

Shared 
Experience 



Content Message: Call-to-Action 

• Leaves are dropping! Call today for your free 
gutter evaluation: 1-609-555-1212.  

 

• The sun is shining today, but  
maybe not tomorrow. The first  
5 people to comment “Sun  
Shine On” will get 20% off  
gutter cleaning! 

Note: I made up these offers so please don’t ask Dean to honor them. 



Content Message: Business Update 

• Look for our new red and yellow trucks on the 
roads around #MedfordNJ. Only the Best 
Builder has such great trucks! 

  

• Congratulations to [Employee  
Name] from our framing crew:  
he’s a new father! We wish all  
the best to [Name] and his new 
family! 

Note: I made these up too. 



Content Message: Shared Experience 

• The sun is shining, the temps are cool, my truck 
is clean… Let’s do this! 

 

• Happiness is a clean pair of 
jeans, a good truck, and a true 
level. No case of the Mondays 
here! 

Note: I made these up too. 



Content: Visuals 

Your Own 
Photo 

Clip Art 
Borrowed 

Photo* 

Video Graph 
Quotation 
as Image 

*Always note the source of content you share from other sources 



Content: Visuals 

People 

• Be mindful of permissions and respectful of privacy. 

Vehicles 

• Avoid photographing license plates 

Lighting 

• Make sure the subject of the photo is well-lit. And studies show that 
blue responds well online.  

Composition 

• Photo subject is important and screens can be small. Don’t fear the 
crop tool. A large group of people milling around is not exciting. 



Content Creation: Workflow 

Smart 
phone 

or tablet 

Apps 

Data 
Plan 



Content: Workflow 

• The key to social media success is fitting content 
creation and posting into your regular workflow. 

• Review the 1st three content types and consider 
your daily work routine.  

• Experiment with each message type to get a feel 
for the process. 

• The more you do it, the easier it gets. 



Where to Send the Content 

• Facebook 

• Twitter 

• Pinterest 

• Instagram 

• YouTube 

• LinkedIn 
Source: Computer Gear Catalog 



Facebook 

 

More 
than 1 
billion 
people 

 

3 of 
every 4 
smart-
phones 

 

More 
than ½ 
visit 
every day 



Facebook 

Set up your page 

Identify your audience 

Create compelling 
content 



Facebook 



Facebook 



Facebook 

• @ = username 

• # = keyword 

To “tag” a person or other Facebook page,  
type “@” followed by the username you 
want to tag. 



Twitter 

Facebook: Who do you know? 

(tag people to be found by new networks) 

 

Twitter: What is everyone talking about? 

(tag your posts with keywords to be found by new 
networks) 

 

 



Twitter 

• 140 characters or less 

• # = keyword 

• @ = username 

• ICYMI = in case you  
missed it… 

• RT = retweet (sharing 
another’s content) 

• MT = modified tweet 
(sharing, but changed it) 

• Use web links and photos 

 

 



Twitter  

Contest possibility from the 
Mom’s Choice Awards required 
a Follow of the Twitter feed 
and a RT to be entered into the  
drawing. Plus, she posted 
and engaging picture with details. 



Twitter  

Source: https://business.twitter.com/twitter-101 



Pinterest 

What is Pinterest? 

• Idea Boards 

• Look Books 

• Image and idea repositories 

• Visual bookmarks 

 

All User-Generated 



Pinterest 

Source: https://business.pinterest.com/en/pin-pro 



Pinterest 

Source: https://business.pinterest.com/en/pin-pro 



Instagram 

• Followers,  

• Likes,  

• Hashtags,  

• Tag users 

 

• App only 



YouTube 

YouTube is a vast repository of user-created video 
content.  

 

• Channel = the videos from 1 user 

• Subscribe = agree to receive all videos posted to 
a channel 

• Playlist = videos you have “Liked” 

• YouTube Capture is an app for uploading 
content. 



YouTube  

https://www.youtube.com/watch?v=72FCnBg4bKw 

Use a video to 
showcase your 
expertise on a 
common issue 



YouTube 

Use product videos produced by  
brands to showcase items you offer. 
 
These videos can be embedded into  
Facebook posts, web pages, etc. 



LinkedIn 

Like Facebook for your professional life. 

 

Personal profiles will include the usual resume 
details, plus organization affiliations and 
voluteerism. 

 

Company pages can have followers, list job 
offerings, and more. 



And Many More… 

• FourSquare / Swarm 

• Tumblr 

• Houzz 

• Yelp 

• Perch 

• And more 



The Google Elephant 

• Google+ was created to challenge Facebook. 

• Google offers many wonderful solutions and 
dominates search.  

• “A Google Search” is the new Yellow Pages and is 
how many of your new customers will find you. 

But… 

Google+ is not a high priority at this time. 



Cross-Promotion: Everyone Wins 



The Next Step 

Analytics 
Each of the top social networks offer tool kits for 

businesses to gather and analyze data such as 
Best Time to Post, Post Reach, and even the 
demographics of those viewing their posts. 

 

We will save this juicy topic for next time… 


